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6MARKET INFORMATION
Exchange: The NASDAq Stock Market 4 Symbol: MYL 4 Member: S&P 500

6EXECUTIVE MANAGEMENT TEAM

6DIVISION HEADS

6 OUR MISSION

As a leading provider of generic and specialty pharmaceuticals, Mylan maintains

one of the industry’s largest commercial footprints and a network that spans the

globe. Operating this network seamlessly – across all of our businesses – is our

highest priority. Our scope and depth enable us to offer our customers a 

comprehensive portfolio of innovative and affordable quality products backed

by the industry’s highest standards for service, delivery and reliability. Because 

at Mylan, anything less isn’t good enough.

6 OUR VISION

We aspire to relentlessly improve product innovation, customer service and

global operational excellence to ensure Mylan’s position as one of the world’s

leading providers of generic and specialty pharmaceuticals. We will continue to

address patients’ unmet needs and provide them with access to our products 

virtually anywhere in the world. Because of this unwavering commitment, we 

believe we can unlock additional value for patients, customers, shareholders and

our employees, without compromising the integrity of our enterprise, and 

become the most efficient global generics and specialty pharmaceutical 

company in the industry.

6CORPORATE PROFILE

Mylan is one of the world’s leading generics and specialty pharmaceutical companies, providing 

products to customers in more than 140 countries and territories. The company maintains one of the 

industry’s broadest and highest quality product portfolios, which is regularly bolstered by an innovative

and robust product pipeline. With approximately 15,500 employees, Mylan has attained leading 

positions in key international markets through its wide array of dosage forms and delivery systems, 

significant manufacturing capacity, global commercial scale and a committed focus on quality and 

customer service. The company ranks among the top five generics companies in several international

markets and is the largest U.S.-based generics manufacturer in the world.

Through its subsidiary Matrix Laboratories, Mylan has direct access to one of the world’s largest active 

pharmaceutical ingredient (API) manufacturers. This relationship makes Mylan one of only two global

generics companies with a comprehensive, vertically integrated supply chain. Matrix also is one of the

world’s largest producers of API used to make generic antiretroviral (ARV) therapies for the treatment 

of HIV/AIDS. 

Additionally, Mylan operates a fully integrated specialty pharmaceutical business, Dey Pharma, 

which produces innovative medicinal therapies, including EpiPen® Auto-Injector and Perforomist® 

Inhalation Solution. 
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62009 ADJUSTED REVENUES(1) = $5,062 million

6KEY MILESTONES

©2010 Mylan (June 4, 2010)

1500 Corporate Drive 4 Canonsburg, PA 15317 4 Telephone: 724.514.1800 4 e-mail: GPA@mylan.com

4 World’s third largest generics and specialty pharmaceutical company

4 Largest global generic pharmaceuticals company headquartered in the U.S.

4 One out of every 12 prescriptions dispensed in the U.S. – brand name or 
generic – is a Mylan product.

4 Approximately 15,500 employees around the world

4 Global manufacturing capacity of more than 45 billion doses (includes a U.S. 
capacity of 35 billion doses from one of largest pharmaceutical manufacturing 
facilities in the world, located in Morgantown, W.Va.)

4 One of only two global generics companies with true vertical integration

4 A Fortune 500 company

4 Sells products in more than 140 countries and territories

4 One of industry’s broadest and highest quality product portfolios, with more 
than 900 separate products

4 Top-five positions in Australia, Belgium, Canada, France, Ireland, Italy, Japan, 
the Netherlands, New Zealand, Portugal, Spain, Sweden, the U.K. and the U.S.

4 Has more than 140 ANDAs pending FDA approval, 40 of which represent 
“first-to-file” opportunities (June 2010)

4Year after year, customers place Mylan at the top of the class in service and 
support. For instance, Mylan received Walmart’s 2008 Health and Wellness 
Supplier of the Year award.

4 No.1 provider of unit-dose generics in the U.S.

4 Dey, Mylan’s specialty business, focuses on respiratory, allergy and psychiatric 
therapies. Its flagship product is EpiPen Auto-Injector, which treats anaphylaxis; 
the product had a 96% share of the U.S. market and a 93% share of the world 
market at the end of 2009.

4 Matrix, a Mylan subsidiary, is one of the world’s largest manufacturers of API 
and one of the largest manufacturers of API used in the formulation of ARV 
medications that treat HIV/AIDS.

4 Approximately 30% of people living with HIV/AIDS in the developing world who 
are receiving treatment depend on Matrix API or finished dosage ARV products.

4 North America Generics 42%

4 Europe, the Middle East and 
Africa Generics 33%

4 Asia Pacific Generics 17% 

4 Specialty 8%

6FINANCIAL HIGHLIGHTS (in millions)

6FAST FACTS

as of and for the year ended Dec. 31, 2009
Adjusted revenues(1) $5,062
Research and development 275
Earnings from operations 523
Total assets 10,802
Long-term debt(2) 4,763
Shareholders’ equity 3,145

(1) Represents a “non-GAAP financial measure.” See 
quarterly earnings press releases at www.mylan.com
for GAAP to non-GAAP reconciliations.

(2) Represents total long-term debt, excluding discounts
and conversion feature.

19616

Mylan founded in White Sulphur 
Springs, W. Va. as a drug distributor.

19846

Mylan becomes first generics company 
to patent a new drug – Maxzide®.

20076
Mylan acquires the generics business 

of Merck KGaA. 

19666
Mylan manufactures first product –

Penicillin G. 

20026

Mylan surpasses $1 billion in sales.

19736
Mylan becomes a public company.

20076

Mylan buys a majority interest in 
Matrix Laboratories.

20096

Mylan surpasses $5 billion in sales.
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